
1 
 

P. Tongprasong: Entrepreneur in Digital Economy and Society (3693202) 

 

CH 2 
Entrepreneurs and Digital Technology Business 

 
TOPICS 
 

2.1 What is the impact of digital technology on entrepreneurial success? 

2.2 How can entrepreneurs leverage digital tools for business growth? 

2.3 What are the digital strategies and tactics for entrepreneurs? 

2.4 What are the key challenges faced by entrepreneurs in the digital age? 

2.5 How can digital technologies disrupt traditional business models? 

 
2.1 What is the impact of digital technology on entrepreneurial success? 
Digital technology has had a profound impact on entrepreneurial success. It has 
revolutionized the way businesses operate and has opened up countless 
opportunities for entrepreneurs. The accessibility and reach provided by digital 
platforms have allowed businesses to expand their customer base globally, 
breaking traditional geographic barriers. Additionally, digital tools and 
resources have improved efficiency and productivity, enabling entrepreneurs 
to streamline operations and reduce costs. The use of data analytics and 

artificial intelligence has also empowered entrepreneurs to make informed 

decisions and anticipate market trends, giving them a competitive edge. Overall, 
digital technology has leveled the playing field, allowing even small 
entrepreneurs to compete with established players and succeed in the modern 
business landscape. 

 
2.2 How can entrepreneurs leverage digital tools for business growth? 
Entrepreneurs have a myriad of digital tools at their disposal that can 
significantly contribute to business growth. Firstly, leveraging digital marketing 
platforms such as social media, search engine optimization, and content 
marketing enables entrepreneurs to reach a larger audience, increase brand 
exposure, and generate leads. Additionally, utilizing customer relationship 
management (CRM) systems allows entrepreneurs to effectively manage 
customer interactions, track sales, and personalize marketing efforts. 
Furthermore, e-commerce platforms provide entrepreneurs with the 
opportunity to expand their customer base globally, create seamless online 

shopping experiences, and increase sales. Moreover, data analytics tools 

enable entrepreneurs to analyze consumer behavior, make data-driven 

decisions, and identify trends and areas for improvements. Ultimately, by 
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exploiting these digital tools, entrepreneurs can enhance their 

competitiveness, streamline operations, and propel business growth. 
 
2.3 What are the digital strategies and tactics for entrepreneurs? 
Digital strategies and tactics play a crucial role in the success of entrepreneurs. 
Firstly, entrepreneurs need to establish a strong online presence through 
tactics like creating and maintaining a website, utilizing search engine 
optimization (SEO) to boost visibility, and engaging in social media marketing 
to connect with a wider target audience. Additionally, developing a 
comprehensive content marketing strategy, including blogging and email 
marketing, can help entrepreneurs attract and retain customers. Furthermore, 
implementing data analytics and utilizing customer relationship management 
(CRM) tools can provide valuable insights and help entrepreneurs optimize their 
strategies. It is also essential for entrepreneurs to stay updated on emerging 
technologies and trends to effectively adapt and evolve their digital strategies 
over time. 
 
2.4 What are the key challenges faced by entrepreneurs in the digital age? 
Entrepreneurs face numerous challenges that can determine the success or 
failure of their ventures. Firstly, the rapidly evolving technology landscape 
poses a challenge as entrepreneurs must constantly keep up with the latest 
trends and embrace new technologies to stay ahead of the competition. 
Additionally, the digital realm offers a vast amount of data, making it difficult 
for entrepreneurs to discern relevant information and make data-driven 
decisions. Cybersecurity threats also present a challenge as entrepreneurs 
must protect their businesses from hacking, data breaches, and other online 
risks. Furthermore, the digital age has increased competition as barriers to entry 

are lower, requiring entrepreneurs to innovate constantly to 
differentiate themselves. Finally, building brand visibility and trust in the 

saturated online marketplace can be challenging, as entrepreneurs need to 

effectively reach their target audience and build meaningful connections in 
a digital world. 
 
2.5 How can digital technologies disrupt traditional business models? 
Digital technologies have become a driving force that is disrupting traditional 
business models across various industries. The rise of the internet and 
advancements in technology have created new opportunities and challenges 
for businesses. By leveraging digital technologies, companies can now connect 

with customers in innovative ways, streamline operations, and deliver 
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personalized experiences. E-commerce platforms have revolutionized 

retail, enabling online shopping and direct-to-consumer models that bypass 
traditional brick-and-mortar stores. Furthermore, digital advertising and social 
media have shifted the way businesses market and engage with customers. 
Automation and artificial intelligence have also transformed industries by 
replacing manual labor and introducing new efficiencies. These digital 
disruptions can empower companies to be more agile, efficient, and customer-
focused, while traditional businesses that fail to adapt may struggle to stay 
competitive in this rapidly evolving landscape. 


