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Introduction to service provision;
understanding of customer in the digital era; service
mind and quality; customer and expectations in
service, service quality evaluation; service innovation;
creativity for service innovation; business model for
services innovation; service innovation for customer

experience enhancement
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5 Course Leaning Outcomes (CLOs)
Group 1: Service Mind and Customer Satisfaction
® (LOT: Explain the principles of
customer service with a service mind.
® (CLO5: Demonstrate commitment,
perseverance, and ethical behavior in
service delivery  and  social
responsibility.
Group 2: Service Innovation and Improvement
® (LO2: Practice service approaches
based on service innovations that
meet the needs of customers and
society.
® CLO3: Apply continuous evaluation
and improvement of service quality to

create innovative services.
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Group 3: Collaboration and Communication

® (ClL0O4: Select communication
methods and collaborate with others
to develop new services and
demonstrate the effectiveness of the

selected communication methods.

Alternatively, you could arrange them based
on the level of Bloom's Taxonomy:

e Understanding: CLO1

e Applying: CLO2, CLO3, CLO4

e Acting: CLO5
Another option: grouping by the specific
actions required:

e Explaining: CLO1

e Practicing: CLO2, CLO3, CLO4

¢ Demonstrating: CLO5
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(Descriptive Analytics)

= n193iAssdeyalBeidledy
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" A19aNgnAN (Customer Focus) N9Ldn
Tamaudinenisensgninuazadaeuinagd
PALIFHBIATNNHENTAG T

" nn5UFudgengzuaunns (Process
Improvement) N15U5U159n37UaUNN5 LS NS AR

152 ANBAIMNNINDL

ATHAIATY

" FIINAITNULANANITIN G U
(Differentiation)

= | fAnaaanfienalanesgnéin (Customer
Satisfaction)

" Andszansainlunisdaifine
(Operational Efficiency)

® w5998 (Fuarnnls (Revenue and Profit)

o

Tagsinauailaninan sl

FAVFNITUATHIANTINUENNT: WAl A3 UTndiTeyU5en)] Aasiarasd (3691211)



71

NSZUIRNISANAURIANTITNUSNTS

1.

vinmandintananudiasnisaas
2

ANAN

U

N1981999AHAALTINLBIgN AT

(Customer Feedback)
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(Customer Behavior Analysis)
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(Performance Evaluation)

- nnaddudqsuasienegnssioiiias

(Continuous Improvement)
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