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= CRM (Customer Relationship Management)

Y A v @ 4

FLUUUIMTANNANAUTYNATEIBTIVIN ANY UasAAs1evidiayagnen et

Tapandimsnisuazngingss

»=  Chatbot
Tﬂil,mi:ummﬁf;Lm@‘iﬁﬁmmmiﬂuwmﬁﬂmurﬁﬁ’qmmLmchﬁmwﬁfmm%ﬁ“ﬂgﬂﬁmuu
F9 TR
»  Social Media

unannasupenlaiiEReaaiugnan SufsnnuAndiu wazuflailom
= Al (Artificial Intelligence)
waliladifygnusAusitilunsinasiiieya manisoingfngs waziulqenig
U3N19gNAN
- STUUARUSUSR TR (VR)
srunlnsdintaespausudn udfieimign AU unmnfiisniia
- STUUSANS (Ticketing System)
sruufitdaniauasinmaiionivasgnin

= 521U Live Chat

FEULRWIHILLL S A nausaiy (el



»  Video Chat

AU LR UATN IS U LD W ([T

= sruudeseyideya (Analytics Tools)
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1. CRM (Customer Relationship Management)
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