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L earning Objectives

o WNANUKIIUDY Customer Data Analytics @
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e Descriptive Analytics — (tAaa:Isgu)
e Diagnostic Analytics ©, ( mIUﬂ\)lﬂo

e Predictive Analytics & (p:1hao:[s) A
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e d510 Customer Persona $
e a50 CustomerJourney Map ¥4
e LLUDNAUANM (Segmentation) @

msuiWwaawsIu(s (From Data to Action)
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¢ Statistica
e Excel, SDSS, ?
¢ Bl Tools
e Tableau, Power Bl, Google Data Studio
¢ Web &App Analytics
e Google Analytics, Adobe Analytics
¢ CRM Tools
e Salesforce, HubSpot
¢ Social Media Analytics
e Hootsuite, Brandwatch
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Summary / Key Takeaways
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Reflection

Questions
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