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8. MISSION 2 — OPEN THE CULTURAL DOOR
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N’ﬁzﬁﬂﬁfyﬁﬂ Creating value is not enough. We must ask where the value

returns.

11. CREATIVE CITIZENSHIP CHECK
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13. EXIT TICKET — B8 3-2-1 COMMUNITY VALUE REFLECTION
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14. WAITRLU5297 Week 10

@ COMMUNITY VALUE LOOP CANVAS
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15. A15US2LHRLUY Can-Do — 20 AZWKK
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DNA OF WEEK 10

Don't just create value from culture.

Make sure value returns to the people and community behind it.
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