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5. MINI LESSON

DECODE DIGITAL TRANSFORMATION

FinpginadinunanaluusazaaulFviug 1w Social Network, Online Learning, Remote Work,

Gig Economy, E-commerce Wae Platform Economy

NALHBNRE1N9E99A-3 T’ﬂﬂ’]ﬂLLﬂwﬂ’NNVﬂVHHTHNGF]NLL’N SLPITEY 39 [ WA AT U‘iNGm‘ljfyﬂ‘i‘h’fy RN IR



g MINI LESSON

ooy

210 “inalulad

(Enabler)

+ Tdvaiide
+ wouwandu

+ Bumodifionuidage
* Amadnouwade

Soyavuralnj (Big Data)
ssuuBinsedoya

s:uuds=Iuaia

« Onynnus=dug (A)
+ sswualuda
:

uwaawosuoulad

1] TECHNOLOGY
malulad

maluladuazusanssulsy
@unaeusEmsthouuamsisssa

L 2
2 BEHAVIOR CHANGE

5 2
wadinssuwasu

daulBnaluladli
sunmoluwnanssuds:$rsu

®

3 NEW EXPECTATION
AWMAaKSOTKL

daumansonoiuazaon soada

awiynna uazaoulondiuft

L 2
4} SOCIAL/ECONOMIC CHANGE

mswisuudavnmodonu/asugiio

0 &

Social Media ~ Cloud & Internet

B &a

$ DECODE DIGITAL TRANSFORMATION

§ “Arualry” udoru axAsugng

B 2 @

Mobile & Apps Al & Automation  Big Data

D& B

sdwiivdid
“Digital Transformation™
Wity “mswasuudac”
riougdovooiiu

Social Network
Boudiodoms
uasudodudona

neae

Online Learning

uazAsugA9DEONF YN

5 NEW NEED
CENTLER S )
iandwGoomsuazUngmilug

fdooldsumsaouauo

© OPPORTUNITY + CHALLENGE

Toma + powrmhme

Gouglannd
Share & Connect  Ewuooulai nna
ooulau shuney. Wlvuflvurioudadule o c
_ Coursers  YouTube
o) Q@ & @
0] . Romets Work
domslanuit Souflined  rhowdonu vimssaads G L]
aasowa nnom uasavqabsa Tusola (Personalized) Bowguuniu
st
Q &t
Zom  Seck  GoogleMest
3! 2 @ &
) Gig Economy
Honuooulad A
Boulvofial: waulon3o uazgduvulg (Gig Economy) divlacioidos vwbas: suawdo
agswldnarnsmo
o — ¥y up
0 § o move  Upwork
@ & H 2
> i E
usarwlsoady  ussmsdoudld  vwsouiu Adusnuad: i

OPPORTUNITY (Toma)
ol

+ aanalil / qoArndubi

A CHALLENGE (nowiiime)

+ msudosugo

900600 0

+ Tuiaagsholu + unuRouiedssin
nnmswisuwasfodoloma « wnZoedolnu wih + dpo3’ a6ia (Skill Gap)
4 =
] @ CREATIVE VALUE @ & E}Q @ ae
anuvadionssd Sanssuficoulond Fodobu hﬁfm oufuls Tanddog
walulad ery B ipmipren? e Shdids

atoqaufidciogsio doau uaslan

o, asuidumo: inalulad aswmswaguulas - waanssuwa

NauazAwmime = Ao

6. MISSION 1

‘?f DIGITAL CHANGE DETECTIVE

“Digital 1 Rewas (5 kE3Inaa951?”

! ! = d!
LL@I@%ﬂZ\}NL@@ﬂﬁH\?T@ﬂ

pU— AMaKSIWABU = FoAU/IASUINRWABU = (F
wauuazlan

aaon soouds
6 » a
e i

Platform Economy
uwaavioduidoulos
daunasusms

6 0 e

Adbab  Uber  Bookingcom

Communication | Education | Work | Shopping | Entertainment | Business

wafleeas19a53A-3-lonauazaaaimeludepnuazasegiafava | we. as.Usindilolsen] fesszaed



m UIG'TAL CH ANGE DETECTIVE uda:nduidon 1 Tan (Sonatholoothakto)
g ? 4 “Digital Wasua:Istudsauovisi?” go O ® ﬂ w O &

wm\m !wu Shopping  Entertainment  Business
ke némdAty = uaawsiﬂn
drsoomswasuudastugsaoso @ v Tus:aumsai / msdoina / Joyaindo & Wtomswasuwlaotulanasia
uaswavtRuwans=nu Toma uazadwdoomsiui v lidovlawesdayadoudovavaudo uazAuwu “adnudoomstki” wiabulomatusuina

DIGITAL CHANGE MAP

( 1BEFORE BIGITAL CHANGE 3Now ® 4pcopLe & PosiTive iMPACT BIEGATIVE IMPACT ' TNEW NEED
ijoriourhog ! i Tnslasumansznu? oslsadu? fiadoyrosls? Audoomsoslswiu?
+ +

= % feruddods / n a Q Q b s e anuuasarivdoya
o — g8 000 @Goo Qox Ommm
1! | - Social Media, Messaging LR ouauiusinodiu nseNasa
T el domslanndt nooan nnAu lnumn.
wanuguuu AUt

‘ Education

Eouluooduy @ wnfioronuguintu @ areh udiarnsn] ﬁm;ﬁana
- —— Pl <, Vot 3 R o
Online Learning, LMS, |§uulnnﬂl\ umgw u,.gm,, o] qunsai/Buinodiliond
Mooc, salomsaou a5 0W1s6 fUnesoo

=t auqadsa
a Work fuluoawin % Q 1 ’ﬂ owAlkuAls &, D wiinoww wiwHHo Q Gokiu Us:kdooa @ y  dundeisa-owu m ﬁ: S
Ee— v : AR R 8 ! o
Cloud, Collaboration Tools, PR rousouiuooulad i WSuaug gndr WuUs:AnSmw ¥ " AnwiASuo wdoudy ey
Automation, Al
IS » ,
E P mm Tamasire ﬁ ” of dosoutai swooutai ) (M Quston dun a0 s3aiEs 2 | e
L I B sSwiduao dododhu CHpBR vsmsuudo Seadonundu m mswaonadeooulad siliBofiold
E-commerce, Mobile App, AN ol
Digital Payment
Soe = i
o Entertainment % a5/ DvD - [ > ] e QuolnsMia @, . dou Aioiaos @dodw @ o s @ o
Wodny nounudkankate g uwacwosy Mo e domlui
Streaming, Social Media, 2 ¢ N amwusadoudsiiads

Gaming, On-demand
m - . o fnusmsamadsia
Business 1 R iinied g“l wwsaulad 18doya ¥ qusnoums swe A nfogndilanine LA Hee b inads
= Twsnnuuuidy = B AT R & Viowuwaawasu JayalBodn
- Alill] Goaulomogsio anf wisnwas aadunu mnaldsa
Platform Economy, Social
Commerce, Data Analytics

doyadslxa Anuuando/uusud

A S " e ik = . o 9 “uoatRumsivdsundas
dvdhArynlaiseus " - “ - fod - Q ANUGOIMSTHY = Tomalkiinsotsiog? £ &

WaaswauAtuauna”

yinilen3e9 Communication / Education / Work / E—-commerce / Platform

Economy naeiinReinAnuinaafinannginess

7. MISSION 2

s\

OPPORTUNITY OR CHALLENGE?
fimasudi WOW Activity 289 Week 3

UnanTulinAITN

“Digital Transformation = Good?”

wisaadiusasils @ TEAM OPPORTUNITY

“Digital creates possibilities.”

VS. ' TEAM CHALLENGE “Digital creates disruption.”
ANBLNFDINNITOL:

“Al FIHITNFF NN ’JﬂT@ ABATITH LLZ\]”\?"IN@@T’ILLUUT@J‘I"IFJTHT A3
TEAM OPPORTUNITY 81988991

wafleeas19a53A-3-lonauazaaaimeludepnuazasegiafava | we. as.Usindilolsen] fesszaed



Lower Cost

Faster Creation

New Business
Accessibility

TEAM CHALLENGE 81988991
Job Disruption
Copyright

Competition

Skill Gap
udisesdiasmiiaastidn
CHANGE

l

OPPORTUNITY + CHALLENGE

l

WHO WINS?

l

WHO MAY LOSE?

l

WHAT SHOULD CHANGE?

!

RESPONSIBLE OPPORTUNITY

2
=

aHaziEan Week 2 NAUENNYIUT IWFIINANEI9: [HaNIR e

“yinFulslnu?”

v
wiazanaadn “a519lantdlas Hislas ainenas easnels?”

wafleeas19a53A-3-lonauazaaaimeludepnuazasegiafava | we. as.Usindilolsen] fesszaed



JEFIINEY OPPORTUNITY OR CHALLENGE? ﬁ
- T . - driyfo “aua”
Digital Transformation = Good? ua: “AnwSUAQYOY” 1
31AsiK 2 thuuaomsndduuudao ué:muaa;dﬁé’uunuauua ra$10A AT

ndm

Al awnsaasiomw

« SuWoaghoale Adnib fimdoneong
3dlo donow ‘ ) 2
T T ‘ * tinqua tmswanuRuc ‘ 5 . G
% * Tdugodoudoya lildorsuni PSR

metuluAsui & 3
* owimooannadonndie

.:@\

TEAM OPPORTUNITY TEAM CHALLENGE
“Digital creates possibilities.” “Digital creates disruption.”

Lower Cost Faster Creation New Business Accessibility Job Disruption C i C iti Skill Gap
O
& O & & © X @
-]H
aodununiswaa aswowlddadu | iagsio/usmsik qnnuunﬁald owweUssinn Doauandsed jodugod inuaGulsTula
wWhdongoodof ndu flawnyana ovmuly wavuduady hsRagold doosuugin
..... 3 i | gnd swidaas wonduusudsliifiu

1sfhu “Toma”
NN “Acuids0”

ﬂ @" 9’ @ 1sufu “Andeo” ‘
s 5

9 winns “lama”

AW ~ s ——
AuKovdiavKidoagusouniu s
CHANGE OPPORTUNITY + CHALLENGE WHO WINS? WHO MAY LOSE? WHAT SHOULD CHANGE? 51@ RESPONSIBLE
= OPPORTUNITY
CY)NEY =
C@) - 53 o W - s [EH =»
mswWasuuao Driolomauas hsotoud 1 Suus 1 l;;;:i“th‘;‘;‘““i
ftfadudo:Ts? ANUAIMBa:lsuw? A KSoaswondniuu? Sl i)
Tdoginols?
T T T e e e e s e e S e e e e e P o e e T e e e s e N —— - =
H 0 mauiuanu Week 2: Responslble Dlgltal Citizen i o mawdAyAsIdavnIuce
] 1 4
@ a8 (] B @ suaia fogduKsolu? | 'Q' “aswlomalaslinolasi3dnoravidesiols?” w

8. MISSION 3

. FIND THE HIDDEN OPPORTUNITY
“ynnileynranadan Opportunity agi”
ATIRANFEYHIN W91z Digital WA New Markets waz New Tools 19 Creative
Businesses ufatdziAigiugInNafasingsy Competition WAz Technological Disruption
Framework:
Q 50 OPPORTUNITY FINDER
01 — OBSERVE
Aanaasuulaeesls?
02 — OBSTACLE
Aurndaeatiloymiezls?
03 — OUTSIDER
Tt lailisunsslami?
04 — OPPORTUNITY

151z (9(4?

NAHDIEENEIIA-3 T’ﬂﬂ’]NLLNJ"‘I’NNVIWV]’]HT%NGWNLL@ SLPITEY 39 [ WA AT U‘iNGm‘ljfyﬂ‘i‘h’fy RN IR



05 — OUTCOME

10

gving5e axlsazfian?

w&aT1URe1 CHANGE — PROBLEM —> NEED — OPPORTUNITY — VALUE

]
=

\Asela)

g FIND THE HIDDEN OPPORTUNITY

nnidtykiorvsou OPPORTUNITY og

9InmswWasuulav § Tomaasoncud

Digital 1iUa New Markets ua: New Tools tAgsiivasioassaA
ucifili Competition ua: Technological Disruption fidiovsuiio

-4 a

flaz1331/Augn1 Entrepreneurial Opportunity Recognition Tnalifasléfnsigsfiaann

3

waolian Aaln3w
n “Trymr”
g “Toma” ua: “Aoud”

nam
« (on 1 amumsaifiiasnmswasuwaoddia

ke
9 ulauuﬂrumua wansznu
Wulomaasionoudn

50 OPPORTUNITY FINDER

c}

R
+ aoulAAsuno § duaou

* Aadw Wmewooisoo

« Boauduguidnao (Human-Centered)

G208 wamunisai

OBSERVE OBSTACLE OUTSIDER OPPORTUNITY OUTCOME
han m,q,g“g; OF 3 A adomw/3als/woonuuuldtuliisui
o:lsvzddu? h =
® &
\
@ 4 Whenins|| Sunoge | man/ | wdoudls _ mbormAibie
ks R @ QruSsusouladun:Sowwudunndu
« oclsifiaduli? o dolyuri
« oxlsunufivooudu? « oslsgounn / @uan / uwo? * Tasiigodnio? Wiuldodwls? = | S
s | owers | mahews
il o oxlsriligAnTu + Tasgodniolila? + tsnauon S DR = e

wasuduidumolonia (Opportunity Pathway)

CHANGE
mswisuuas

PROBLEM
Unyrrfiiiadu

NEED
AnwdovMsAuiosy

OPPORTUNITY
Tomafisrawnsaadiold

(@:)**@*ﬁ»

AoRdovludn (iHoulovAu Week 2)

ndodumsaumiloma

O mswansvoogsu
Q B  miofonnuidudouds
duomn dona ow wouloo naaovAa & tidatiasuasw
witonu Wan rilu? AoRiog &  aswlomalaslifolaslssnonao
(Empathy)  (Observe Deeply)  (Ask WHY) (Connect Dots) (imagine Solut numr v aswauARgosudodony

9. MINI CHALLENGE

@ PLATFORM: CONNECT OR CONTROL?

Torwis

E Aulduwacwosudovovooulatunndu
s

VALLE i) [rata)] (o atpe [
oo s by g
wlly 7

.

‘ﬁa gsPoudodugouazinaluladivduuds

R
" dmeconma " in " woints” lLYva-M

&) wWhknegvons
= youluloma
HS'I\"]NF\'I

4 Adn3 =
wWoawAONGN3Y dmSunnau

AN 10 W1Timg93l na1adle Platform Economy Tagianiy wazdniaAuaInin wnig

Bonfnantuiuslan aaaneulszfingunesasunanness n1suedi uaznanszmy

B WTINNI

WinFnuAen Platform tnddanietaznm w
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MINI CHALLENGE

@ 10 uii

STEP 1: iFonuwaawasulnddo 1 Us:nn

Food Delivery
Grotrood e @ fosdpond

Marketplace

e

TaTok shep.

Streaming

~
NETFLIX  Biowrd B Youlube

Social Media
6 8 ¢
Facobook  fotogem  ThTok
J i , Ride Hailing
m Grab  Bolt Uber

TIP: AcvNUs:aunsnioso
Siltastrofiiuodor

PLATFORM: CONNECT @ CON

oL,

)" uaz “du )

[GIE TR

1 WHO PROVIDES?
Tastluglivsms/guaa?
2

Py 2 WHO USES?

STEP 2: PLATFORM MAP - Aacwéhdusnwi

Food Delivery (d20&10)

B Swews e TS (udo)
« quAasagdu « SudvyUosindifia

qusTna/gnin
RS

K3

Algow/gnan?

/ | 3 WHO CONNECTS THEM?
TnsiWudonarriouioaoviny?

»

uwaawosu (uou Food Delivery)

$U0KIS (ALUNMWDIKIS/USNS)
Tsiaa$ (msdvfisoaida/usnisd)
uwaawosu (nalulag, s:uu, MsSur)
Qwaasandu (Aumw/aauac)

»

+ anA (a:00n soaidd iidoidon)
« Swoms (WhilognANAL BoauBITL)
Su (F doya)

2
) 4 o creates vaLugr
tasadwnaueiRdadu?
L 4
(/ >\ 5 WHO GETS VALUE?
Wi AeuA1980?
¥

6 WHO SETS THE RULES? »
v

asilunuriuandni/douly?

Ts00$ (s101d)

+ uwaawesu (fmuad GP, s:uuSadudu,
SoulumstRusms, niss:dulingd)
+ ulpuiwmasy (ngrue/luaynia)

. § ) swu,
B  msundognd, Soulussfio)

« mASy (MAuQua) sl “doya + s:uu + mswdoama’

TROL?

p

Y
1, uwaawasuBaunnaudhdouriu L

"~ ud..taswWunuriikuandn?
ua:tasiignouniga?

STEP 3: uoolian - Swnuazwansnu

Swnovavuwaawasy (Platform Power)
« AdUAUMISLDRU (Algorithm)

+ nduRUBaYa (Data)

« AUAUMSIGON (Access)

« MKuandnuazisssuilou (Rules)

e o

« dodulouvuihude (Unilateral Decision)

wad

@ aoon soaidd @ whivdw sy a

© Gdoa: O @ aswlor

wans:nu/Axuime
rsssudiougo
nMisuddululusssy
swidlidunousousenu

A2 wiludoudo/mslddoya
AxwidsomsynaUDUWAOWDS

>R PP

ANWLOUAQ

@ mlituwaawosud isrw:Gowndoiulaliu?

O s Bt msmuitlanneiimifioiiah

@ swatsiuui “gaussu” Godls?

¥
7 WHO HAS POWER?
hsiidwnouiniga?

uaufionmuiogiols

AnuSudioodon
&uns hKuneyaonu
o T - o) - 4R - B - o
AruF wWlos uwaawosubouiBoudonniy
(Value Flow) ECERTY uwaawasy qldow/ Arud Us:Tusurlasu ud “gwe” lildns:onuriiu
quda (Connector) ani (Value) (Outcome) 1519:a8108:UUR "Wossy” ua: “Wusssy” Idodls?
(Provider) (User)

W FotodAny: uwaawasuiBouauld udlonguavis Ao “lSwavwovinalulad waaswaumoagwibusssuuazdodudksunnau”

AraugavineayinFinAnunEadinle Platform Economy 1nndannsen definition

10. FINAL MISSION

O DIGITAL OPPORTUNITY CHALLENGE
“qinnrsilAeunamiliatine — amadeamnanaslslE?”
usiazngu (A5 Digital Change Card

finaeNg

Al changes creative work

People learn through short videos

Cashless payment grows

Food delivery changes restaurants

Remote work changes workplaces

Social commerce changes shopping
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a o
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, "AatRagwassA
“MikOululs”
“MilRifonuA”

o DIGITAL People learn Food delivery Remote work Social commerce
CHANGE CARDS ch.nges through changes changes changes @ Wothowile
creative work short videos restaurants workplaces shopping

@onmsa 1lu @ Acothowando

ndudiasik

s @ covoalowdy
oadouudfa
Tomauazqmudl

© imswrowdodu
@ st nuAitigeu
e DIGITAL OPPORTUNITY FRAMEWORK RGBT FUCPCIPENE A
(] (2] © (4] (5] o 7] 8 0 | R
DIGITAL

CHANGE IMPACT PEOPLE NEED OPPORTUNITY IDEA VALUE CHALLENGE  RESPONSIBILITY OPPORTUNITY
4 a 5
1 1 "do:1s? 1s10:a8100:ls? v [
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\ , GoaswassAvos!
ih x| @
C 2 /é) §7/; froBursnusfadu q
=
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%59 RESPONSIBILITY Alaazniuann Week 2 Tagnss

11. CREATIVE CITIZENSHIP CHECK
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REATIVE OPPORTUNITY CHECK I ¥

fiaufis1v:aviior tRassvasulonmavavisifioudn... aswAmuASIKSal?" 99 fuuldsuREsT00

Wida?
@ riouidonlady 66
© riouwaunlugiu
@ rioudaus
@ souduriedv

tGoyavse i
Aasoudu Aouaidus
mutorsuasdony

VALUE VOICE VIABLE VULNERABILITY VIRTUE
. suditoiduouoy _ T tnsonoiduus:losu WudvAwaudovasiwassA
nosrimSal?

aswaudasls? i X
" Alasumans:nukSal? GanudulUTaKSaly? K8aldsuwans=nu?
& Q. fﬂ
“\ &\u Aﬁ
swrideymasls s laWouasoAUDEY 9 s10néwens Ao WSO msrhuovisiowasowaide A00n30VAUATUSSSU 08USSSY
KEorIRB3aTASATU? Artuovoongodv? uaslucafmtRIadula8soKEaN? fulAskEaly? uasus:Tosiicodonurdalu?
g g drogwmmu Gregwdnu daog A
« doulitasrholslaasu? o AT/ Sonsalu . 5 611 SuworSolu « Tasthofto Towd « doilgndoo Wusssy Wsolansolii?
 rAg5aetu §a0u dlusgrols? « wndoomsaslsoso 47 . 3 381 n « ovoriliiionUlLD « imswansuasAndriuovnnauksolii?
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udasiwneurisouniu (Shared Value) uddo 38Aatk + mswitoau + msavidori Aan31au

~ ’ = Sn s
DNA Opportunity # Exploitation Innovation # Technology Alone . _‘aswlamanfu
Ad Wia 3 e udanssu WldduAnalulad Wonu dvau uaslan

N
N
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U (New Mindset) (Human Insight) (Action) (Value c:m-um

DNA 2844187%1 Opportunity # Exploitation
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ae Innovation # Technology Alone

12. FINAL PITCH

N 60-SECOND “I SEE AN OPPORTUNITY”

wiarnguNALNeS 5 1389

1. CHANGE — azlarasaaw?

2. IMPACT — Tas(di5unansznu?

3. NEED — \finmaufiasnsasz(s?

4. OPPORTUNITY — isnuaaiiulaniaesls?
5. VALUE — 1519785197040z (s7?
Wenluiaslman

& Best Opportunity Insight

Most Creative Idea

v Most Responsible Value
NAANSEILVIRINA AN ENEaIEINIS0 BB UIENANSENLLaLALAsSIE R lanIa/

qﬂassmmqsﬁ@a’éwmsﬁ TulfiRgsanssiani
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60-SECOND “I SEE AN OPPORTUNITY” | . atitasomstesive

= 3 . “n
L6 DuvosnuniuIRUANMAIND

5 130v 60 3unii — da ns:3u lauls o=

66 ‘o nmswWasunlaviiswevifu... 1sw:aswamA:lsla?” 99

EEEINEED o o @ o P2)

@ walkasu 5 Bov malu 60 5uni CHANGE IMPACT NEED OPPORTUNITY

I3 A,
TS

|J, ‘Y Best Opportunity Insight
\ - ) vovtRulomalddaiou dn ua:iraulofiga
ZAS

~-  Most Creative Idea

o «  wwoAcaswassA laatiu uauandwiga

FoansTiidntovie Saou s < % . - ‘(ALUE
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@ Anvioasroneue Widudridu °
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[~ |

=
E_! 12981V : Social Commerce
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6 IMPACT : $umsiegoscioousucdd

©) NEED : dovmsinsovboueiieuazdurn
o OPPORTUNITY : uwacwasusousiugusu

e VALUE : usioldi$uidnuasasugioyusu

- @ Most Responsible Value

aswauA1PgWSURGYaUDAU
& s bl

KEY
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——

“isiTgunnidinalulad udisde Wasivlona wisounandnn”
Think Opportunity  Create Value  Be a Creative Citizen

13. EXIT TICKET

=+ 3-2-1DIGITAL OPPORTUNITY REFLECTION
ADUEBNTINADNADL
3
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2
2 araTivnefisuAnddRey
1
1 Opportunity supaINaes Lﬂﬁ'ﬁu(’fﬁlﬁu@mm
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“é’u:‘édﬁ‘[@m Digital fnauAewn”
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3=2-=1 DIGITAL OPPORTUNITY REFLECTION * s
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14. NRIIRUSZ97 Week 3

MY DIGITAL OPPORTUNITY CANVAS
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'CANVAS -+

P START HERE g

> = .
whilslanfisiag

MY CHANGING WORLD
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Fonamswasuuao

+
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DIGITAL CHANGE
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R EAL

¥
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"
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v
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TowdwasvassAvovaufoosls?

.

| CHECK

Auasoodauliisaudnunsagv?

¥

RESPONSIBILITY

/ TIPS 3
1s162vSURnYaUaslsU0?
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% = + Auusssy
\ouluodoya S8
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== C

‘ IMPACT
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« dogau

« clodonu

« doAsugiio / Avudadon

J

Anaghollus:uy

nataoiiari %

T W el A

v
| CREATE ‘

Juaviioaswdoiildogiols?

Sousuasusuuse |

wWagumswasuulav
Wiluloma
Blardiwasronu
EERNSVARLRIT

WsawAnfians
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__ :
/
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Bij Mﬁ’ﬂg'mﬂ'ﬁl,%f—.lu;é (Learning Evidence) 283 Week 3

15. Can-Do Assessment — 20 AZLIUK

Can-Do Evidence ALLLHU
FUFINITNBTUTE Digital Transformation A1NFIBL19979 3
AURNTNTTYNANTENUAD People / Society / Business 3
FUFINITOTLATIZIR Opportunity x Challenge 3
SHAHITORWAT Need anN15L AU as 3
Suaunaniaem Need 1w Digital Opportunity 3
FUFINTOLEUD Creative Value ﬁmu@um Opportunity 3
FUNIHITONINTUIANNHIURAYDULAZNANTEVILTDY
WIBEl 2
CREY 20

16. LLfiuﬁzgmm Week 3

Week 2 Tladiag CLICK — PAUSE — QUESTION — CHECK — RESPECT —
JUDGE — CHOOSE — ACT

Week 3 Ta@neinn

' THE CREATIVE OPPORTUNITY JOURNEY

CHANGE

Tanfiaaagmu

l

OBSERVE

% =4 dl
AUNBIVIUNITLLRYBLU RS

l

IMPACT

FUNDIUTUHNANTENL

l

an o
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UNDERSTAND

S la M [HSuNangeny

l

NEED

AUAUNUAINFBINTS

l

OPPORTUNITY

U RN A G SRR I G5

l

IMAGINE

o A = 1
RRAAYVIN LﬂﬂﬂT‘lﬂN

l

CREATE VALUE
WHET AR

l

RESPONSIBLE ACTION

AUANTNIINANSSNULRZAITNSUR ALY

l

@ CREATIVE CITIZEN

iunnstnejeas 3 fUaiusn
WEEK 1 — SEE THE WORLD
SEE — THINK — CREATE — CARE — ACT

“ FURTNITANS NSRBI R (H”

l

WEEK 2 — THINK BEFORE YOU CLICK
CLICK — PAUSE — QUESTION — CHECK — RESPECT — JUDGE — CHOOSE

— ACT

“GUARNRUIA K IaNAINaaE IS URaTaL G
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l

WEEK 3 — SEE THE CHANGE, CREATE THE OPPORTUNITY

CHANGE — IMPACT — NEED — OPPORTUNITY — CREATE VALUE —
RESPONSIBLE ACTION
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~ s
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(Perspective) |
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